GENEROSITY AS VIRTUE AND PRACTICE

* Generosity is a moral virtue. As a habit of the heart,
generosity has to do with our being and our behaving. As
a virtue, generosity describes people who are gracious,
kind, and grace-giving.

* Generosity is a practice. The word aplotes is used in
Christian Scriptures to describe the generous giving of
financial gifts in connection with fundraising campaigns.
Generous people “spend freely on good projects,”
because they have compassion for the world in which

they live.

From a presentation by Bill Enright, Lake Institute on Faith
& Giving
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Three Windows to Transparency

Who are we? Identity

What are we about? Mission

How do we do what we do? Stewardship

Putting Generosity into Practice

o Get the message right

O Be personal and specific

o Tell your story with passion

o Be financiolly accountable

3 Create big giving opportunities

0 Celebrote your successes

Institutional Prerequisites
for Good Fundraisin
|t e

o A keen sense of vision — your desired future

o A definitive plan — how 1o turn your vision into reality

o Engaged leadership — executive, staff ond board share the vision
o Advocates — people of Influence who can speak on your behalf

o Strong relationships —~ with prospective denors and odvocates

a A compelling case — why people will want to support your mission
o Excellent communications

o A it tto best practices ~ in professional fundraising

@ Transparency & accountability — in decision-making and finances

o Operationol Management:
Mission clarily
Narrative budge!

o

Anmval giving pragram
Mulilplo giving opporlunities
Parsonal finance tralning
Planned giving aducalion
Donar appreciation
o Stewordship Integration in Worshipr
O Taachstewardship regularly
0 Emphazize slewardship in worship
O Nurture genarosily in chitdren
o Celebrale tha offering
o Creole a Culture of Generosity:
O Adult bible studios
o leodarship educclion
O Membsrship dasses

a

Sources Borbara L Fullrten, * Gigning Cenernsity tdendry o3 Stawards In e Unfted Chursh of Cangda,” Whiler Thachogicol Saminary, Moy
2069,

The Lake Institute
on Faith & Giving
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Best Practices: The Keys to Financial Success

Operational Management:

* Mission clarity

* Narrative budget

* Annual giving program
Multiple giving opportunities
* Personal finance training
* Planned giving education
* Donor appreciation

Stewardship Integration in Worship:
* Teach stewardship regularly
* Emphasize stewardship in worship
* Nurture generosity in children
* Celebrate the offering

Create a Culture of Generosity:
* Adult Bible studies
* Leadership education
* Membership classes

Source: Barbara L. Fullerton, “Growing Generosity: Identity as Stewards in the United
Church of Canada,” Wesley Theological Seminary, May 2009,

In a United Church of. Canada study, congregatlons that
embraced these best practlces expenenced on average
an 82% increase in per caprta glvmg OVer ‘xi.years
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#1: People of faith are generous givers.

: PRESBYTERIAN STEWARDSHIP

KALEIDOSCOPE CONFERENCE:

THE CHANGING LANDSCAPE OF RELIGIOUS GIVING S
MARCH 1, 2011 s chifies

Note: #4429, 733, SOURCE: SCLBS

Source; Arthr €. Brooks, "Whe Really Gares,” Basl Begks, 2006, p. 192

The Center on Philanthropy
at Indiana University

#2: Religion is the beneficiary of people's generosity.

Types of recipients of contributions, 2009
Total=$303,75 hillion
[$ in billions — Ali figures are reunded)
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#4: Religious giving is less than generous. Giving to Denominations

TOTAL GIVING AS A SHARE OF INCOME BY RELIGIOUS AFFILIATION

[ n

Saurce: Patrick Roaney; Refigious Ghving. Edited by David H, Smith, Indisna Univarsity Press, 2010, p. 5.

#6: Religious giving is declining as o
share of total givin

im #5: Religious/congregational giving is waning.

Giving &y type.of 4 Ftotak giying Five-year spany;
daes not indude Anallocated”
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Giving to congregations as a percent of income

1925=3.5%
19260 =3.1%
1995 = 2.4%
2001 = 2.7%
2003 = 2.3%
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Source: The Empty Tomb

The Lake Institute
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Religious giving remains steady amidst
the recession of 2007-2009

Changes in giving by recipient organization, Current §
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High Net Worth Philanthropy

1 Average decline in giving from 2007 to 2009 = 34.9%
o Median decline in giving from 2007 to 2009 = 10.8%

o Decline in giving to religion from 2007 to 2009:
0 43.4% overage
0 14% median

Saurce: 2010 Study of High Mot Worth Philanthopy, spontared by Bank of America and written by The Center on
Phileatrapy of Indlont University, Nevembar 2010,

Number of Orgqnfzqﬁons High Net
Worth Households Stopped Su

perting

FIGURE 43; NUMBER OF CRGANIZATIONS HIGH HET WORTH HOUSEHOLDS STOPPED
SUPPORTING [N 2009 THAT FTHEY PREVIOUSLY SUPPQRTED. 2007 ANG 2009 (%}
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Scurcer 2010 Srudy of High Mer Worh Philanihropy, sponsored by Bank of America ond wrilen by The Centar on
Plalanthropy of lndiana Unlversity, Navember 2010.

The Lake Institute
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Change in Total 2009 Pledge Amounts
by Type of Congregation
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#8: Giving reflects shifts in the farger
rellglous culture.

2009 Congregahonul Economlc Impact Study
Confirmed:

o Weekly church attendance matters.
o Size of congregation matters,

o Age of congregants matters.

0 Income of congregants matters.

o Location matters.

0 Dependence on endowments matters.




